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FROM THE

LIES,

1s past January, T received more than 30,000 lotters
as a resule of a distortion campaign by the religious
political extremist organization Concerned Women for
America (CWA).

Most of these letters contained this message:

As a pro-family American, I am offended by the
sex education agenda your organization wants to
force on cvery child and school in America. T have
asked my ULS. Representative in Congress to
investigate f SIECUS receives any federal or state
fands, either directly or indirectly. [ do not wane
anv of my tax dollars going to you. No child in
public school should be made to participate in
SIECUS-designed programs that blatantly promote
promiscuity, homosexuality, masturbation,

abortion, pedophilia, and incest. T support

Concerned Women for Americas national

cducation campaign to help parents and
grandparents  protect their children from
vour insidious “open sex” philosophy.

Shocked as T was by this campaign, T was
truly alarmed by the hate-filed handwritten
notes scrawled across the form letters. T was
warned: “You will be destroyed™ and “God has a
place for vou in the lake of fire”” STECUS pro-
grams werc called “immoral and against the laws
of God” and the “downfall of our blessed coun-
try”” Many letters ended with ominous messages.

Not content with it manufactured cam-
paign of hate, CWA then sent copies of each of these letters
to members of Congress, asking them to “protect our chil-

dren from SIECUSY influence” During the past fow

months, we have heard from more than 200 Congressional
offices, asking for more mnformanon.

In March, CWA then took its anti-STECUS distortion
campaign to all 50 states. Tt published a pamphler titled Sex
Ldication in American  Schools: An Brealuation of the Sex
Information and Lducation Councll of the Ulited States and
mailed it with a cover memo to cvery governor and to every
state Department of Education.

This letter from CWA President Beverley Lal lave stated:

The fact 15, there is a monopoly on American sex

cducation. QOver the past three decades the Sex
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AND POLITICAL

PRESIDENT

EXTREMISTS

Information and Education Council of the United
States (SIECUS) has become the primuary source of
sex education materials for public schools. But
what SIECUS advocates is destroying America’
vouth. So, Concerncd Women for America ((CWA)
is cncouraging cvery state governor and secretary
of cducation to find out about STECUS, whut they
teach and why!

The pamphlet included outright lies as well as distortions,
and malintended mistepresentations. It began with this out-
and-out lic; “STECUS was founded at the Kinsey Institute in
1964, It was specifically created to teach and promote the sex-
ual theories of Dr. Alfred C. Kinsey...” Tt cnds by blaming
SIECUS for many of the nation’s problems, and says “the

impact on SIECUS-type scx education on
. America’s children, teenagers, and young adults
~ has been catastrophic” Accompanying  charts,
which presumably demonstrate STECUSS influ-
ence, showed Increased divorce rates, aggravated

assault arrests, rape arrests, birth rates, ST rates,

pregnancy rates, cohabiaoon rates, and dechning
verbal and math SAT scores. In between, it said

STECUS bases its work on such alleged Kinsey
theorics as “sex can and should be commenly
shared wich anyone and anything,” “'afl cultural

and historic sexual taboos and laws are passé,” and
“adult-child sex or incest is one appropriate

aspect of human sexualisy™

CWA recently expanded its anti-SIECUS
mail campaign. A letter from the CWA
Tegislattve Action Committee this March began this way: T
urge you to support H.R. 2749 Congress must uncover the
truth behind the sex education that the Kinsey [nstituie and
SIECUS are foreing on our children”™ In the same mailing,
Ms. LaHave said: “l shared the shocking facts on how
SIECUS is using Kinsev’s ‘rescarch’ to promote promiscuiry,
homaosexuality, and even pedophilia among our naton’
youth.” An accompanying letter from U.S. Representative
Steve Stockman (R-TX) cxplicitly ned hus proposed bill o
SIECUS and asked supporters to help him “save taxpayery’
money by cutting off all federal funds for Kinseyan-based
human sexuality teachings, including the sex education pro-
grams and publications distnibuted to schools by the Sex
Information and Education Council of the United States.™

YOLUME 24, NUMBER 5



CWA Is not the only political extremist organization
targeting SIECUS:

* Focus on the Family is distributing its publicadon titled
SIECUS: You Won't Believe Whar They Want 1o Teach Your
Kids. Tt says in part: “SIECUS literature—from the begin-
ning to the present—makes clear that the Councll regards
traditional prohibitions regarding sexuality as anachronistic,
and further, as anathcma to healthy sexual and personal
development and fulfillment. ... SIECUSY consistently radi-
cal posiions on a wide array of issucs—from its advocacy of
abortion on demand without restriction to its promaotion of
homoscxuality to its mixed message regarding incest and
pedophilia and its valuc-free, avant garde, and ulimately

115

disastrous, approach to sexuality education.

* The Family Research Counal is orying to fink SIECUS o
the 1948 Kinsey Report on men, specifically one table on
childhood sexual response. [t asserts thac this table “shaped
most sex education programs” and that “this research is
central to current thought on sex education for our chil-
dren today™ US. Rep. Stockman has adapted this cam-
paign’s theme into his bill—H.R. 2749%—mocntioncd above.

Needless to say, these campaigns have affected all of us
at SIECUS. In my 21 vears as a sexuality educator, T have
never received so much hate muail nor experienced such
opposition. We have tried to look at this attention as an
opportunity to educate people about SIECUS and its goals.
As a result, we have sent information about SIECUS {along
with information about sexuality education) to every mem-
her of the U.S. llousc of Representatives as well as to the
governor and chicf school officer of every state.

The responses have been very gradfying. We have heard

from many governors and commissioners of education

thanking us for our work n support of young pcople. We

have also heard from numerouns state legislators and
Congressional staff saying they are glad SIECUS exists. We
have also heard from many of you urging us to remain stead-
fast in our commitment and dedication. All of this has buayed
us beyond measure.

In reflecting on the past nine months, I am most horri-
fied because the awacks are based on outright lies. [ am well
aware that STECUS takes positions on many controversial
issues. We speak out clearly and strongly for comprehensive
school-based sexuality education, the right of adults to have
access to sexually explicit materials, and the right of individ-
nals to live in accordance with their sexual orientation
without prejudice and discrimination and with full civil
righes. We are proud of our positions on these and other
issucs while also recognizing that people of good faith and
integrity disagree with us. In fact, we feel public dis-
course—and debate—is nnportant. A hallmark of SIECUS
beliefs is that “in a pluralistic society like the Unired States,
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people should respect and accept the diversity of values and
beliefs about sexuality that exist in 3 community,”

T was tempted several times in the past months to call
Beverley LaHaye to tell her how deeply offended T am by
CWA’ hate campaign. [ wanted to ask her if she meant to
mislead her own supporters and if she wouldnt rather
engage in dizlogue based on fact and not innuendo, 1 want-
ed to say that ber information is just plain wrong. At the

very least, T wanted her to know that:

+ SIECUS was founded eight years after Alfred Kinsey
died, and SIECUS% founding was not connected to
the Kinsey Institute, Modern sexuality education is not
bascd on 50-year-old reports. In fact, like most sexuality
cducators today, T had never heard of Table 34 unul 1
read about it in Judith Reisinan’s 1990 book, Kinsey, Sex,

and Draud.

« SIECUS. abhors sexual exploitation of any kind.
Our position statements are unequivocal: " Coerced and
exploitative scxual acts and behaviors such as rape, incest,
sexual relations between adults and children, sexual abuse,

EER)

and sexual harassment arc always reprehensible.

I have come to the conclusion, however, that it is prob-
ably impossible to have reasonable discussions when one
side consistently resorts to lies and distortions. Somehow, T
don't think a phone call would make a difference.

Of course, these attacks are not new to SIECUS. In
June 1968, then cxecutive director Mary S, Calderone
wrote: “On some occasions, SIECUS has been a target for
attacks from people who arc uninformed as well as unin-
clined to seek out the truths of the siruation” A vear later,
the lcad article i the SIECUS Newsletter, was Dr
Calderone’s “Sex Education and the American Democratic
Process,” which addressed the “anti-democratic forces...now
at work to interfere with the process by which communities
can arrive at their own decisions by due process. These
forces are now out in the open, clearly self-identified. But
cven if they were not so selfidentified, Americans who can
remember back a few years would recognize them by the
evidence of the same tactics used previonsly: dissemination
of hate, fear, lies, character assassination, for a chain reaction
of purposes leading to the uldmatc one; discredic STECUS
and vou discredit sex education; discredit scx cducation, and
you discredit the local school autheritics who spoke for it;
discrediv the local school authorities and what do you have
at the next school board election? Take-over of contrel by
those who started the chain reaction.™

She went on w0 give cncouragement to SIECUS mem-
bers which remains the same today: “Physicians, clergymen,
business leaders, parents must stand up and be counted—not
on behalf of SIECUS which must act on its own behalf—but
on behalf” of the programs that their own educators have
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designed and judged are needed by their own children.
What is at stake is the right of the majority of the American
people to hear the wuth and to decide for chemiselves the
course of action they want, in an atrnosphere of rational
consideration rather than a rabble-rousing stampede”™"”

L am deeply moubled by another aspect of these cam-
paigns. CWA claims to work to “keep the voices of
Christian parents alive in protecting innocent, unsuspecting
children from sex education programs.”' Numerous picces
of the hare mail 1 received invoked scriprural references. As
a religions person, I am deeply offended by those whao
choose to speak for all Christians or other people of faith, |
attend church weekly, assist in our Sunday school, and read
the Bible for inspiration. ludeed, as T reccived the hate muail,
I marked a Post-it—Matthew 3:11—mear my phone. This
passage gives support to people when athers “utter all kinds
of evil.. falscly™ in the name of religion. It is against my rebi-
gious and ethical principles to use les and disterdons to
promote my beliefs. That is why T believe we must join
together to combar religious political extremnist orguniza-
tions and their influence,

As you read this, 1 will be leaving SIHCUS for a six-
month sabbatical to pursue theological studics. I have been
appointed a research fellow ac the Yale Divinity School
where 1 will research scriptural and Judeo-Christian histori-
cal support for educating people of all ages about sexuality,
When [ return. I look forward to sharing with yon—on
these very pages—the lessons that [ learn,
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Mac Edwards

atever you think about the mediay contributions
regarding sexuality information and education, 1t is
only through ongeing dialogue that change can be effected.

Whatever your opinion, you nced to let them know
what you think about the shows they produce, the stories
they publish, and the ads they carry.

OVERVIEW OF
CURRENT MEDIA PORTRAYALS

Both this issue and the previous issue of the SIECUS

Report—Sexuality in the Media: Parts 1 and 2—~were designed

to give vou an overview of the visual, andio, and pﬁnt

media, primarily in the United States, in terms of the roles
they play and the responsibilitics they have.
The articles indicate that:

+ prime-time television has 25 mstances of sexn-
al behavior for every one instance of preven-
tive behavior or comument.

+ daytime talk shows often hghlight controver-

sy and confrontation over information,

» the movies most popular with adolescents
conlain as many as 15 instances of sexual

intercourse in Jess than two hours,

» call-in radio is becoming increasingly popular

as a source of informuation on sexuality issucs.

» over 25 percent of women aged 30 to 49 rely
cxclusively on magazines for information
about birth control.

v the news media—with an interest in maintain-
ing the status quo—have remained remarkably consistent
in subject matter and point of view over the last three or
four decades.

* gays and lesbians
decades ago—rnow find their increased visibility often lmic-

virtually imvisible i the media two

ed by natrowly focused stereotypes of villaing and victims,

* soap operas, which attract over 35 million regular viewers,
average 6.6 sexual incidents per hour as comparcd to
about half that number 10 years ago.

« advertiscments continue to have sexual—even erotic—

themes to grab attention and increase ratings.
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RECOMMENDATIONS FOR

REALISTIC, ACCURATE IMAGES
In conjunction with the publicatton of these two SIECUS
Repors, 42 members of the National Coahtion to Support
Sexuality Education {NCSSL) have launched a campaign to
recommend ways that the media can better meet their
responsibilities to inform and educate.

A Fact Sheet tided Media Recommendarions for More
Realistic, Accurate Images Concerning Sexualiiy (published in its
entirety in the April-May ssue) was just mailed to over 200
key media exccutives responsible for film, television, radio.
books and magazincs, advertisements, and on-line computer
services.

Soine of the recommendations focus on:

+ dialogue which shows true communication
between children, their parents, and trusted
adults.

+ situations which show planned mature rela-
tionships as opposed to spur-of~the-moment
responses to passion.

* situations where unprotected sexual cncounters

result In negacive reperoussions.

¢ articulate responsible characters with whom
techagers can identify.

“What is needed are more rcalistic and

dccurate frdges concerning sexuality—not just
warnings that unhealthy depictions are going to
be shown or no depictions of sexuality at all)”
said SIECUS Fresident Debra Haffner in announcing the
start of the program. *The best way to use the power of the

media...is...to  provide Americans

cspecially  young
Americans —with the information and modecls...they so
desperately need to improve their responsible sexual deci-
siort making.”

This initial effort is just the begmmng of 2 program that
will include ongoing responses to media portrayals. Much of
this work will involve you, our readers. SIECUS asks that
you call or write when you see, read, or hear something that
necds a response. le is this onc-on-one approach that will

truly make a difference in how the media portrays sexualicy.
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SEXUALITY ADVICE ON THE RAD :
AN OVERVIEW IN THE UNITED S ES
AND AROUND THE WOR
Jud th Kuriansky, Ph D
WHTZ Radio and The Center for Marital and Family Therapy
New York, NY

he role of the commercial media in disseminating
nformation and advice about sexuality issues is
becoming increasingly widespread. In particular, radio call-
in shows hosted by trained professionals arc popping up
around the world. Yet, controversy about these shows is also

increasing,.

HISTORY OF RADIQO ADVICE SHOWS
Advice columns first surfaced in the late 1800s with the
Farmers Almanae, and proliferated in this centry with
newspaper advisors like Miss Lonelyhearts, Dear Abby, and
Ann Landers. Experts such as Dr. Joyce DBrothers began
appearing on radio talk shows in the early 1960s to give
advice to callers, In the 1980s, these guest
appearances expanded to full-scale programs,
with pioncers like psychologist Toni Grant
launching a network show and many other
professionals starting local shows. By the mid
1980s, approximatcly 40 programs attracted
over 20 million listeners.

In response to the proliferaton of the
shows, a group of radiv hosts and other psy-
chologists formed the Association for Media
Psychology {AMP) as a division of the American
Psychological Association [APA). The APA itself
revised its ethical standards to approve such
advice—giving, Thus, mass education through talk
racho was firmly established.

While sexual issues were addressed on these
shows, their mandate was more broad-based—
with topics ranging from depression to workalmhsm froin
marital problems to childrearing. The first radio show focus-
ing cxclusively on sexual advice was hosted by the now incer-
nationally known sexuality educator, Dr. Ruth Westheimer,
whose media career started with a 15-minute Sunday night
edition that was cventually expanded to two hours,

In the mid 1980s, many of these advice shows were
replaced by other shows dealing with business issues or
political and sports commentary. The trend has been
reversed i recent years with advice shows once again
growing in popularity around the world, Love Line, which is
syndicated from Monircal on Monday might, i the wp-
rated show in the English radio newwork. Sunday Night Sex

b SIECUS REPORT

Show is a long running program syndicated out of 'loronto.
Pillow Talk avith Dr. Feelgood is syndicated in major Austrahan
cities. A call-in program on reproductive health education
was broadeast in India for 26 weeks by the Population
Foundation of India. The Love Line was launched in Kuwait
in 1994 on a station run by the Ministry of Information.
Sceret Whispers 1s heard after midnight in Shanghai, China,
and Life Hotline was broadcast in Beljing in 1995 with two
hosts and guests ficlding calls on frank topics ranging from

masturbation to homosexuality.

-GOALS OF SHOWS

The goal of radio call-in shows offering advice on sexuality
tssues 1s to address callers’ questions about love,
sexuality, and rclationships. Positive benefits—
similar to the benefits of sexuality education
classes or courses—include discussing sexuality
in a positive, accepting tone; providing accurate
information on sexual health: offcring informa-
ton and advice to help callers carify their own
values, auticudes, and behavior; and helping
callers develop self-esteemn and skills in decision
making, interpersonal relationships, and conimu-
vication. In addidon, there are other advantages:
offering callers anonymity so they can cxpress
their worries, anxicties, and problems without
hame, fear, or embarrassment, and providing
vicaricus learning to Bsteners.

As the host of a nationally syndicated radio
call-in show called Lowe Phones, | encourage the
three Rs: respect (for oneself and others), responsibility (about
insuring sexual health and preventing unwanted pregnancy
and STDs), and the right fo say yes or 1o,

TYPES OF QUESTIONS
Call-in radio programs take questions from listeners on a
wariety of topics of personal concern—-from relatonships to
stress to sexuality—offering advice as well as the latest
rescarch developments on mental health issues. On any given
night, calls range from a teen asking whether a specific sexual
actvity Call Cause pregnancy to a young woman wondering if
she should leave an abusive boviriend, to a couple needing to
reenergize their relationship after the birth of cheir first child,

YOLUME 24, NUMBER 5



to divorced parents wanting to know how to find love or

how to answer a child’s questions.

The most frequent questions reported by the Montreal
show were about orgasm and erection problems.' The Hong
Kong Sex Hotline revealed that 60 percene of female callers
inquired about sexual dissatisfaction while male callers
inquired about such diverse concerns as dysfunction, nor-
mality of sexuat behaviors, and problems with partners.
Callers” concerns varied with age: Those under 21 vears of
age asked questions about sexual growth, masturbation, and
nocturnal emissions, while those over 21 years of age asked
about sexual dysfunctions (premature gjaculations and crec-
tile problems) and sexual desire?

A sample of 300 callers to my Love Phones call-in
show revealed an even distribution of males and fernalces,
with the most frequent questions being about the normal-
ity of sexual behaviors, dating problems, and rejection.
Other popular topics included body concerns and sexual
dysfuncrions.” A survey of quostions sent by fax indicared
that 25 percent were about scxual and cmotional conflicts,
nearly 20 pereent were physiological questions, and nearly
18} percent were about masturbation. Other topics includ-
ed problems with orgasm and erccron, confusion abour
homosexuality, and questions about STDs and HIVS
Younger people have more questions about saying no to
sexual relations while older people have more guestions
ahbout the frequency and intensity of the drnive. Some
callers start out with a sexual gquestion that evolves into a
discussion abour a deeper psvchological preblem such as
depression or abuse.

PROFESSIONAL RESPONSIBILITY
[t 38 mportant for radio advice shows to maineain their
Integrity since many callers frequently have serious prob-
lems that could benefit from--or even demand—profes-
sional asscssment or attention. The Association of Media
Psychology of the American Psychological Association has
a mandate for quality psychological informanion dissemi-
nated to the public through all media {as well as for
providing networking oppertunities for those working in
the field).

To maintain high standards, hosts of advice shows
dealing with sexuality wsues should have professional
credentials, including degrees, licenses, and experience in
the mental and sexual health fields. The importance of quai-
ified sclf~help providers was cmphasized by respondents
to one random phone survey’ An extensive understanding,
of psychological dynamics is required in order o deal with
the complicated 1ssues behind even the straighcforward or
sitnple questions.

In keeping with professional standards. stalls of call-in

shows must provide follow-up service. This requires devel-
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oping and maintaining an extensive newwork of organiza-

nions and professionals.

SOME RESEARCH AVAILABLE,
MORE NEEDED
Since media psvchology 1s a ficld that has developed literal-
ly within the past 15 years and since it 13 not under the
purview of educational institutions but rather profit-making
media businesses, research endeavors are few.

One early survey of callers in Australia found that over
70 percent of the 100 respondents turned to the radio w
solve their problems even though many had access to other
sources such as family and friends.”

Callers to my previous call-in show at WABC Radio in
New York were interviewed three times—before, immedi-
atcly after, and three-months after going on air—by gradu-
ate students conducting an independent study. Callers
ranged from seven to 91 years of age, half were married,
one-third were professionals, and half histened every night
Results showed that the majority feit helped by the short
interaction on the phone, while a significant number of
both men and women felt less lonely or depressed, and
neatly eight ouc of 10 cJaimed an increasc in the general
quality of their lives. The follow-up inccrvicw showed that
the majority maintained their gains and contacred referrals
offered to them.”

This study provided a compamon to a survey of run-
dom people In Cahfornia and New York shopping malls.”
Eighty-five percent of the respondents saw the value of call-
in shows for nformation applying to their lives, hearing
problems of others, and learning about psychology. Ninety-
five percent thought such shows were worth airing,

In a more recent study, graduate students intervicwed a
sample of over 100 teenage callers o my advice show,
assessing the impact of sexuality discussions on their aeti-
tudes about sexual refations and safe sexual behaviors, and
abour the relationship of talking about and actually having
sexual relations. Rewls showed that increased listening to
the show did not encourage sexual activity but did make
sexually active individuals take precautions and resist pect
pressure. The amount of tme listening fo the program cor-
related positively with self-reported sexual knowledge, safe
sexual behavior, and general psychological well-being.”

A subsequent pilot study on a sample of hsteners showed
that learning takes place during the show wath lisceners find-
ing solutions to ther problens by identfying and following
along with various callers diseussing similar problems of their
own on the air”

Other rescarch is sparse. One analysis of call-in show
hosts noted the issue of professional responsibilivy as well as
[imitatzons due to caller serecning and commercial interrup-

tons." A report from Radio Television Hong Kong
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described the impact of radio hot-line programs combined
with series and dramas. Thousands of vicwers were divided
between those who considered the programs valuable as
supplements to sexuality education and those who crigi-

cized explicit scenes, topics, or moral judgements.'

WORKING WITH SCHOOLS
AND COMMUNITIES
With scxuality cducation in schools cugrently the subject of
inercased scrutiny and controversy, it is critically imporcant
o examine the sources of information available to young
people. While surveys show that most voung people get
their information from peers, most professionals agree that
parents should serve as the primary sexuality educators of
their children. T have personaily made many efforts on nmy
radio program to encourage voung people to talk to their
parcnts, and for parcnts and their children to listen to the
radio together to spark discussions. In addition, T have
cncouraged such communication during talks at high
schools, colleges, and with parenu—child and vouth groups.
Expanded efforts—coordinated between media psycholo-
gists and schools, parents, and other educational groups—

can only prove to be extremely valuable.

CONTROVERSIES

Protestors of sexuality in the media have primarily focused
on felevision. Organized efforts began over a decade ago
when a Detroit homemaker tried to get advertisers to with-
draw their support of Marvied with Children because of its
references to scxuality issucs. Special interest groups have
since undertaken similar, larger-scale efforts. Members of
Congress have also fucled advocacy efforts. Several major
advertisers have responded, and some television talk shows
have toned down their sexuality topics.

Critics of radio call-in advice shows—both from the
professional and private sectors—have comphined from the
start about the effect on young histeners” sexual behavior,
about the entertainment valuc of such shows, and about the
difficulty of providing psychological help in such a short
time. While most of the opposition claims thar shows of
this kind encourage scxual relations, studies from the
United States, Lngland, Brazil, Argentina, and Colombna
indicate that scxuality cducaton on these call-in advice
programs has cxactly the opposite effect: discussion of ¢his
kind increases knowledge and delays intercourse rather than
promoting promiscuity.”™ As Montreal psychiatrist and radio
advice host, Pierre Assalian, insists, “There 15 no relationship
between Information and permnssion for promiscuity’™
Supporters further point out that these shows air within the
federally regulated “safe harbor™ hours,

3 SIECUS REPORT

CONCLUSIONS

Disseminating responsible advice on sexnality issues over
the radio can prove a highly effective and useful educational
toal, especially in these times of stress, dysfunction, and dis-
satisfaction for all age groups. This kind of information has
proved valuable to both callers and listeners, and provides a
valuable public service to men and women of all ages, and
particulatly voung people. More research is needed on the
techniques and long-term results of these shows to further
measure their impact and establish their cfficacy. In addition,
cfforts are necded to foster networking among these pro-
grams in countrics around the world, and e encourage
their collaboration with policymakers as well as school and
commurity groups to maximize the usefilness and impact
of pubhe discussions of this kind that touch on such an
important part of people’s lives.
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reicipants in my classes and workshops about sexu-
ality and the media often make comparisons
between pornographic materials and adwertising. Why pick
on the sexually explicit, some ask, when mainstream adver-
nsing 15 s0 similar?

‘There are lots of ressons to “pick on” the intentional
eroticization of domination and submission.” But the point
is well taken. Misogyny is obvious in advertisements even 1f
it is not as intense. The pornographic continuum in
American culture is definitely alive and well v mainstrearn
media-—particularly in advertiscrents.

These discussions sparked me to develop a slide show
about gender and sexuality in advertising for classes and pub-
lic presencations to lustrate how the feminist critique helps
us understand not only contemporary adverusing in the
United States but also the larger patriarchal sexual systemn.

MEDIA, GENDER, AND CULTURE
I introduce my slide show by making a few basic assertions
about gender and the role of media in contemporary culture:

* Advertisers do not have exceptional powers to influ-
ence people. They are taken seriously because they take
their image-making seriously enough to spend billions of

dollars cach producing and circulating their messagces.

» Advertisers did not invent sexism. Bur some adver-
tisers (as well as some producers of television programs,
maovies, and erotica) keep sexist images and ideas in circu-
lation, and help maintain a male dominant system.

*» There is no conspiracy among the producers of
media products to produce oppressive images of
women. Advertisers stimply use codes and conventions
that have devcloped over time, drawing on an existing
idcology that is institutionalized (and replicated through

widely accepted institutions and pracnces).

* Photographs, like any form of human communica-
tion, require interpretation, and peoples readings
of advertisements may differ. One person may suggest
that a photograph carries a cettain meaning. Another may
read it differently. Both can be right.’ The goal is 2 conver-
sation wbout meaning, not an inpositdon of a definitive

Judgment about meaning.
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* The meaning of any single image is formed in part
by that image’s place in a wider systein. Advertise-
ments, like any cultural artifact, must be analyzed in con-
text. Images of women, men, and sexuality are viewed in a
patriarchal world. The wider cultural meaning of sexuabity

and gender 15 crucial to understanding any single image”

T conclude my introduction by making it clear that the
slide show 1% based on a ferninist criticque, which asserts that
cultural aspects of sexuality arc a key site for the dominance
of males and the subordination of females {which 18 pare
of a larger system of social, poliucal, and economic
subordination®). The most important components arc
compukory heterosexuality, the eroticization of domination
and submission, the normalization of aggression, and the

sexualization/oljectification of wonien.

CODES AND CONVENTICONS
FOR DEPICTING WOMEN

The thesis of my slide show—which is based on an anaiysis
of images from 3 variety of news and opinion, fashion,
lifestyle, and women’ magazines—is not thal every represen-
ration of women in advertising i sexist, but that there are
ways i which women are depicted that men are not. There is
a pattern to the way in which gender and sexuality are repre-
sented; all images don't fit the pattern, but the pattern exists.

The show moves from the subtle to the more blatane,
beginning with an analysis of codes and conventions of
advertising  photography borrowed in part from Lrving
Goffman® and informed by the work of Jean Kilbourne®:

» the femintne fowch: women touching themselves in a
delicate munner that can suggest fragility, daintiness, or

SEXIESS;

» anstable and/ov vulnerable posifions: women standing on
one foor with the knee bent and/or with arms above
their heads;

v subordinaic o provocative body positions: women on theie
knees or lying down;

« fadal expressions; women stnking the sultry, seductive
look or the starng-off-into-space look of psychological
withdrawal,
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The slides themsclves also show how women are placed
within the frame of the photograph, often constructed as
objects to be viewed, either by men in the photograph or
implicitly by the reader. They also show more blatant ways
m which women'’s bodies are used in advertisemencs as little
more than props for selling products. Witness the common
photograph of 1 half-naked woman posing provoeatively to
sell jeans, cars, alcohol, and a host of other products.

'The show alse mcludes slides of men in advertisements
to remind the audicnce that the photographic conventions
commenly used to depict women are rarely used for men. In
fact, the images of men convey strength, conmpetence, and
control. These gender differences are wiade clear through slides
of pairs of advertisements for the same product or company,
one showing a woman and one showing a man. The routine
objectification and sexualizaton of women provide a stark
contrast to the depiclions ol men. The slides go on to illustrate
the more explicit sexualization of women, including standard
pornographic depictions of them as animal-like,
as nymphomaniacs, as prudish {requiring male
prodding to be sexual), or as physically controlled
(by men). In many of these slides, women are in
various stages of undress or in positions that sug-
gest sexual availability.

These deptctions of gender and sexuality

often go umnoticed; the patterns are common-
place and often invisible unless vicwed with a
critical eye. Here are some detailed examples
from the slide show:

* An advertisement for Johnnie Walker Red
Hiquor shows two men in casual clothing
sitting on a sand dune, talking about a woman
not in the frame. The caption reads, “She looks
even better when she’s walking toward you. And she drinks
Johmmie Walker Red.”'The men are the sexual subjects who
watch an object, the woman off camera. Her prime
attribute, in addition to her choice of alcohol, is her appear-
ance, Tn another adverdsement m the samc series, two
women in long dresses sit at a bar, gigeling, with their faces
partly obscured as they lean toward each other. The cul of
the dresses allows their legs to be prominently displayed.
The caption reads, “He’ not marricd or anything. And he
drinks Johnme Walker Red” Here, the women again are
the sexual objects, posed m a manner that displays their
bodies. The man’s body is not discussed; his prime atribute

15 that he 15 available for marriage.

* Tn an adverisement for Jordache clothing, three men
clown around with 2 woman in a convertible sporrs car.
The woman is reclining in the back seat with her legs up
over the front seat. One of the men sits behind her on top
of the back sear, holding her arms above and behind her

JUMNE/IULY 1996

head. The other two men sit on the top of the windshield
locking down The positions of the people arc important.
The woman’ legs arc spread and she is restrained from
behind. She appears to be laughing, although sunglasses
make it hard to read her expression. The men are laughing
or grinning. She looks off into the distance while the men
gaze directly at her, While this is not a picture of a gang
rape, the pasition of the parteipants in a gang rape might
look very similar. The role and status of each person in the
advertisement is cued by expression, body position, and

position within the frame.

* ‘The main photo in an advertisement for Lagerfeld, “the
sexy new men’s fragrance,” shows 2 man photographing
a woman who holds a towel around herself, her breasts
nearly exposed. She has the standard sultry expression.
Three smaller photos at the bottom. of the advertise-
ment show her running threugh the room, still wrapped
in the towel, as if she is being pursued; fully dressed and
applying makeup in front of a mirror with the
man watching: and cornered by the man as his
arms pin her against the wall. The themes of
pursuit, voyeurlsmi, and the threat of violenece
give the advertisement, in the words of a
womtan who saw the slide show, a “creepy [el”
Though these images are not overtly violent
and do not depict scxwal activity, they are

cncoded with male dominance, female submis-
sion, scx as conquest, and sex as the acguisition

of plcasure.

* ‘The slide show concludes with a series of
close—ups of women’ facial expressions, some
taken from  advertisements and some from
pornography. The first time through the
slides, I don't label the source of the image. The second
time, 1 rewal the magazine in which each appeared
{Cosmopolitan, Vanity Fair, and The New York Tiwmes
Magazine; and Playboy and Callery). This leads to a dis-
cussion of the pornographic continuum: muinstream
advertisements don’t look exactly like sexually explicit
pornography. but they often draw on the same concept
of women as olpects to be used for sex. So, the sultry
facial expression that conveys sexuality works just as well
in an advertiscment as in a pornographic magazine.

MAKING SENSE OF THE IMAGES
Two responses to this slide show are comman,

First, some women get angry. Seeing these advertise-
ments in a crical framework sparks a recognition of the way
the images have affected their lives. Wornen talk about being
tired of men treating them as sexual objects and about spend-

i their ives trying to achieve a certain beauy standard.?
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Second, others—both male and female—suggest that |
am reading too much into the adverdsements or, it my
reading of them is sensible, that 1 am making too big of a
deal out of it. They say: sexual attraction is normal; men like
to look @t women; women ke for men to look at themn. Tn
short, its no g deal, so lighten up. My response 15 that the
issue is not whether human beings are scxual bur how a
society comstructs the meaning of sexuvality and channels
sexual desire. Specific sexual practices and ideas about what
is sexy arc not “natural” but are cultural constructions open
to crique and challenge.

Angther point often raised is chat men'’s sexuality and
men’s bodies mcreasingly are being exploited in advertise-
ments, especially by such companies as Calvin Klein, While
that is truc, the slide show is based on a pattern, not a few
roguc images. Some advertisers are using men in non-tradi-
tional ways, but such depictions are not the norm. Also
important is the socictal context in which those images
appear. If men and women do not have the same power
in socicty, siinilar depictions of men and women will not
necessarily mean the same thing or have the same cffect.
In patriarchy, men in the world are not sexual objects, and
the objectification of them in advertisements does nat
change that. Beyond that, T point out that a radical ferminist
critique of sexuality helps us understand why treating men
like women in this context Is not progress. Objectifying
men and commodifying male sexuality docs not lead us
away from a patriarchal sexual system that eroticizes domi-

nation and submission. Nor does it help us move toward the
eroticization of equality.

‘T'his shde show offers a critique of our existing scxual
ethic. T ask people not just to accept an analvsis of particular
images in advertisements, but to ask difficulr questions
about their own sexuahty and how it has been shaped by a
patriarchal socicty” That is a question that this society is
generdlly not comfortable answering, bur onc that people
cannat afford to ignore,
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eventeen percent of the 3,000 adult respondents to a

recent national survey said they were regular viewers
of daytime soap operas. This translates into an estimated
national viewing audience of 30 million adults (33 to 35
mitlion when teenagers under 18 are included).

Extended analysis of this same survey reveals that these
sclf-identificd regular viewers were disproportionately less
cducated, had lower incomes, and were nunorities and
women {particulatly non-working women).

What messages arc these regular viewers receiving about
sexuality? This article documents the presence of sexual activ-
ity in the soaps in the mid-1980s and compares it
ruad-1990s.

activity on the soaps that was cither nonexistent

with the It also identifies scxual

or not examined a decade ago.

560 HOURS OF SOAPS

The television sample for this survey consisted of
50 hours of soap opcras—ten O0—minute
cpisodes of five different shows. These episodes
were videotaped in August and Scptember of
1994, Three soaps—General  Tlospital, Al My
Childven, and One Life to Live—were part of a
1985 study and provided the opportunity to
mvestigate changes over the past decade. Two soaps, The
Young and the Restless and Days of Our Lives were also added
o the survey becanse of their strong viewership.

Coders were trained to recogmeze and document each
incident related o seven sexual situations: {1) prostitution,
(2} rape, (3) homosexuality, {4} intercourse hetween rnarried
people, (5} intercourse between people not married to each
other, (6) petting, and (7) long kissing. A miscellancous cate-
gory documented other sexually related subjects, such as
abortion or contraception.

The majority of sexual activity in soaps s talked

about—mot acted out—uand, therefore, not seen. Coders
documentced whether an act was presented visually (viewers
sce i), verbally (viewcrs do not see it), or both.

Soap opera characters often talk ahout the sexual rela-
tions of others. For verbal acts, coders documented whether
a participant {a character who participated in the act) or a
nenparticipant {a conmentator) referred to the sexual ineci-
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dent. The character’s gendcer, age, race, marital status, attude
toward sexual relations, and who initiated the actovity also

were documented.

MORE FREQUENT SEXUAL ACTS
In the 50-hour sample of programming, there were 333
meidents of sexual or sexually related situations—--an average
of 6.6 acts portrayed or referenced in each soap hour.

‘The three soaps anatyzed a decade apart showed a 35
porcent increase in sexual activity, The frequency of sexual
acts climbed from 3.7 per hour in 1985 to tive in 1994, Onc
soap, One Life to Live, was responsible for much
of this increase. It portrayed ncarly 2.5 more acts
per hour in 1994 than a decade eardier. All My
Childress and Ceneral Hospital increased .9 and .6
acts per hour over the same period. The two
new soaps, Young and the Restless and Days of Our
Lives, contained more sexual activity than all the
others, with an average of seven and 11 acts per
hour, respectively.,

The most frequent sexual activity in both
decades was intercourse between two heteroscxu-
al people not marricd o each other. There were
120 instances (2.4 dmes per hour) in the 1994
sample. The next most frequent was rape, which was discussed
1.4 times per hour or 71 toral times. (Two rape story lines
accounted for all 71 references.) Long kissing was seen 1.1
times pet hour. Tntercourse between marred couples was
shown or referred 0 .72 dmes per hour, Prostitution and pet-
ting were infrequent. Homosexual acts or refercnces did not
occur at all in the sample,

There were two noticeable differences between 1985 and
1994 in the three soaps in both swdies. Rape references
mncreased from one per 10 episodes to more than one per
episode. Intercourse between uimnarried partners increased

from 1.56 to 1.83 per hour, or one more act every four hours.

SEXUAL DEMOGRAPHICS
Tt 15 clear that soaps inform us with dialogue much more often
than they show us with pictures. Of the 333 incidents, 225
were verbal. Viewers heard about sex twice as often as they
saw it This includes all sexual activity except long kissing,
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which was shown 37 times in our sample (1.1 tmes per
hout), but never talked about. Intercourse between unmarried
individuals was portrayed visually 32 tnaes (64 dmes por
hour) but talked abour 88 umes (1.8 wnes per hourd,

Orther sexual situations were rarely showr: seven visual
portrayals, each of magried couples having sexual relations or
petting; three portrayals of mape (the same incident recalled
wvisually three times); and one act of prostituiion.

Among the heterosexual parucipants involved i any
sexnal acovity, 29 percent were not married; 21 percent
were married to vach other; 21 percent had never been
marricd; 9 pereent were divorced or widowed; and & per-
cent were marricd to someone else. Coders could not iden-
tify the marital status of the remainder.

Those who participated in sexual relations fit into the
following demographics: 87 percent were caucasian, 10 per-
cent were African American; 12 percent were teenagers; 31
percent were in thelr twendes; 28 percent were in their
thirties; 23 percent were in their forties; and towr percent
were 50 or older. Hall expressd positive attitudes toward
their sexual relations; 20 percent were obscrvably negatrve;
the rest werc noncomunittal.

Married couples having Intcrcourse were overwhelm-
tngly positive about their relanonships; all husbands were
positive, two wives were negative. Husbands were generally
older than their wives: 34 percent of the husbands were in
their fortics compared to 23 percent of their wives. The ini-
nation of sex was evenly divided.

Those having intercourse out of wedlock were also
lopsided in age—with men distinetly older. Attitudes were
morc ambiguous: 46 percent of the men and 40 percent of
the women woere positive; 14 percent of the men and 18
percent of the women were negative; half of both genders
expressed no attitude. When the instigator was identificd
(half the tmc), initiatdon was again evenly split between
males and females. Approximately 12 percent of the women
and 13 percent of the men were having sexual relations
with an individual married to someone else.

A substantial portion of the sexual relationships
inwvolved discussions by nonparticipanis. Their attirndes ware
substantially more negative than those of the participants,
Compared with 50 percent of participants who were posi-
tive and 20 percent who were negative, only 12 percent of
nonparticipants were positive about the acts they discussed

and 59 percent were negative.

NEW ISSUES ON THE S0OAPS
Scveral sexuality-related issues not dealt with in eatlier studies
cmerged from this more recent analysis of soaps.
Date Rape. Rape was 2 nonevent in the 1985 soaps
sample but a major plaver with a different polideal face in
the 1994 sample. The buzz term became “date rape™ as
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Americans fuced growing cvidence of the incidence of sex
ual assault betwecn two persons who were not strangers to
each other, Public discussion has focused primacily oo s
occurrence wnong young people, including adolescents.

Two soaps In the new sample had ongoing story
Lnes, which dealt with date rape of teenagers. On One
Life to Live, three fraternity brothers had gang-raped a
female coed: the current story involved their group thera-
pv after they were convicted and punished. Viewers wit-
nessed remorse and guilt from two of the males. The pain
of the victim was frequently relived in the episodes. On
Days of Our Lives, a reenage boy was holding his potential
victim hostage and tormenting her, having raped her sis-
ter some kme earlier, Thic current hostage was eventually
freced without being raped. The sample episodes ended
with the accused raplist verbally menacing both sisters and
telling hiy original victim thal he would testfy he never
had sexual relations with her.

Thus, rape on the soaps is unlikely to deal with
“stranger rape,” in as much as it does not provide an oppor-
tunity to examine the individual characters and ther
relagionships—a muainstay of the soaps. So long as “date rape”
remains high 1n the media agenda of socal issues, it 13 antici-
pated that more soaps will develop paralle]l story lmes,
These are bemng done with considerable sensitivity to the
victints pain, and with cventual punishment for the assailant.

Safe Sex. Although the origin of the term “safe sex™ is
unclear, it was as much a zero entry i1 1985 as seal belts were

in an action series. Yet, this significantly changed by 1994:

= There was a lengthy, multscene discussion between a
mother and her tcen daughter about the merits and
detriments of having sexual relations with a bovfriend.
"T'his was 2 meaty discussion of the ssue and provided a
worthy model for other soaps.

+ Across all 530 episodes, there were five specific refercnces

to safe sex and/or contraception.

* One speafic mention of AlS was found in these 50
episodes, and contraction of HIV was from drug use, not

sexual uctivity.

PREGNANCY

[ the summer of 1994, 20 of the 50 surveved episodes hiad
ong or mote story hnes about pregnancy. In all, there were
15 different pregnancies in this thne period (with three to
five per soap) and 61 “incidents” m which pregnancy waus
discussed or referenced. Preguancy was a dominant cheme
and discussion tople across the soaps, cxcept for Days of Onr
Fives, which was barren,

[Readers should recall that pregnancy references/acts were
coded within sexual intercowrse. Of 120 coded situations
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within the category “sexual intercourse between unmarried
individuals” 19 percent were discussions of pregnancy. T am
pregnant.” T want to have a baby)" “Getting pregnant is our
number-one priority.” “When 1 was pregnant. . ™)

The pregnancy story lines were seldom commonplace

and sonietimes bizarre. For cxample:

Story line 1: A woman is newly prognant but unsure which
of two men is the father. She is married to neither of them,
{General Hospiltal}

Story line 2; A pregrant womarn is convinced that her baby
will be blind. (Young and ihe Restless)

Story line 3: A husband wants his wifc to become pregnant;
she wants to wait; she gets pregnant. (Yowng and the Restless)

Stery line 4: A woman is carrying the fetus of another
woman, having vndergone m vitro fertilization. (Days of
Qur Lives)

One-sixth of the pregnancy portrayals were positive
toward the pregnancy, one-third were negative, and the
remainder mixed.

Six of the toral number of pregnancies were planned,
scven clearly were unplanned, and the remunder were
equivocal. Two-thirds of the nadents mvolved pregnant
women, and the remainder involved women either planning
to get pregnant or invelved in births; this sample had no
miiscarriages or abortions. In almost all instances, paternity
was clearly identified. Half the parents were planning
to marry each other; one-fourth were not married to each
other, and the remainder could not be detcrmined by
the coders.

Given the centrality of pregnancy to most seap operas,
it secms curious that half the pregnancics were a surprise.
On the other hand, this may account for the fact that only
one in six pregnancies were clearly happy ones. Soaps have
moved from frequent story lines about “Who's the father?”
to “Will the parents get married?”

JUST SAY NO

At face value, the survey results afficn the dominant empha-
sis on unmarried intercourse in thesc stories with an average
of 2.4 acts/references each hour in the 1994 five-soap sam-
ple. Ignoring the onc in five acts in the previously discussed
pregnancy incidents, the remainder dealt wiath lustier sexual
encounters which were far from uniform in their attitudes.
The survey found chat 35 percent of intercourse between
unmarried individuals was discussed positively, 29 percent
was mnixed and 36 percent was discussed in a distinedy nega-
tive way. This is a very diverse set of reactions. Sexual inter-
course is not uniformly seert as a good or fun thing to do; as
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many say 0o as say okay, and intercourse between unmarried
individuals receives significantly more disapproval than inter-
course between married individuals. Tlustrations from the
sample soaps include this dialogue:

+ “Charlic stop it. I have to get this done or T will never
get to bed at a decent hour”

* “You're not disappointed that we didn't.. um.”

+ “I love being with you, and I would love to make love to
vou, but I'm not as ready as [ thought T was. Are you mad?”

* “¥You found out that {she) wasn’t going to sleep with you
and yet vou're still interested...relationships are a lot

more than just sex.”’

+ “We were in the pickup...things started getting
hcavy...next thing I knew shc whipped out a con-
dom.. T could not go through with it...Tt didn’t feel
right. T wasn't ready and 1 don’t think she was either.”

CONCLUSION
Sexuality on the soaps in the 1990s 15 fraught with myriad
sexual situations: relationships with no consequences, rela-
tionships with consequences, and a good deal of “no sex,
thank you.”

The shows appear to provide the traditional lusty sexual
rclationships for older viewers who have come to expect a
goodly amount of cavorting and fidelity-testing from their
favorite characters. That is what was donuinant in the 1970s
and 1980s. Today, in their efforts to attract younger viewers,
the soaps are extending sexual activity to moch younger char-
actors. At the same time, the stories are dealing more frequent-
ly with the young viewers” concern about such issues as date
rape, pregnancy, and learning to say no to sexual relatons.

Which message is stronger remains to be assessed.
Author’s note: The Q.L;df.w_é.__ﬁ:r this survey was higrarchical. For example, if
kissing and/or petting preceded sexual futercourse, only the sexual fnter-
cowrse was coded. If a rape ogorved, (t was not coded as sexual infercourse.

Thus, these data underestimate some of the sexnal activites.

REFERENCES

B. S. Greenberg, and R. Busselle, “Soap Operas and Sexual
Activity” (TTenry J. Kaiser Family Foundation, Menlo Park, CA),
October 1994,

B. S. Greenberg, and L. Rampoldi, “Who Watches Daytime Soap
Operas?” (Henry J. Kaiser Family Foundation, Menlo Park, CA),
October 1994,

Both reports are avallable from the Kaiser amily Foundation,
2400 Sand IIil Road, Menle Park, CA 94025. Phone:
800/ 656-4533.

YVOLUME 24, NUMBER 5



NICE WORK
MAKING THE M
I N

G

PART 2:

Gina O

ven in this electronic age, print remains a vital medi-

: um through which sexuvality professionals can con-
vey both facts and values to the public. Every time you vse
the press to commumbicate accurate, timely, sex-positive
information, you help counteract the kinds of sensational or
narrow-minded stories that too often shape our national
attitude about human sexuality.

Conducting an effective interview for newspapers and
magazines involves many of the same skills pecessary for
appcarances on radio and television.' Although you may
have a better chance to develop complex ideas with a jour-
nalist than with a talk-show host, you still have to know how
to transmit your thoughes with clarity and energy so that the
journalist can serve as an accurate and enthustastic channel.

These guidelines for conducting print interviews are
drawn from sexologists as well as feature editors and free-

lancers currently working in the popular press and the
ncws media.’ '

GUIDELINES
FOR PRINT INTERVIEWS

This is a rundown of the kinds of print media in which you
are more likely to appear as a scxuality cxpert.

Newspapers. The perspecnive and the circulation of a
newspaper can vary widely depending on the paper, its
ownership, and its editorial slant. A conservative daily differs
from a liberal weekly tabloid. Even within 2 single publica-
tion, the Living Arts scction differs from doday in Scdence.
Each reporter may also have a different perspective, especial-
ly where sexual issues are concerned. If vou are not farnihar
with the paper, ask the reporter to describe 1ts point of view
before you begin your interview.

tu

NESIULY
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News Magazines. These big, national weeklics are
after the new, the hot, the scientific breakthrough—or what-
cver you can frame as new, hot, or a scienufic breakthrough.

Glossy Magazines. Some of these monthlies or bi-
monthlies have enormous general circulations. Others are
aimed at specialized audiences interested in health, fness,
adolescence, aging—and cven scxuality. They are always
alter pithy quotes to illustrate their articles. Onee yvou are
on their list, they will call you regularty.

Professional Magazines and Newsletters. These
have smaller circulations with an exoremely targeted reader-
ship—soucial workers, nwurses, physicians, family therapises.
sexologists, They arc likely te present a much morc
thoughtful and complex reporting of your subject than
publications with a general audience,

Alternative Press, including *Zines, These are the
publications designed specifically for individuals with a cer-
tain viewpoint or background.'Their relatively small circula-
tion is compensaled for by a targeted readership—for
whom they seek specific information with a particular bias.

PREPARING FOR THE INTERVIEW
Most Tlt‘\u\-"SP:lpCT Il!'ld l'I'll{g.'lZiTlC IMLETVIEWS are C()T]d'l_lctﬁd l')}
phenc from the comforr of vour home or office. If vou're
on the road with a book tour or are otherwise in the public
eye, a reporter may attend your event or come to you,
However the lnterview occurs, you should expect the
reporter to come without warning. Prepare in advance.

Have Clear Goals and Expectations. Whether you
arc promoting a book. comuncenting on research, or acting as
a general resource, you should have a clear idea of why you
are doing the interview and what you hope o gain from it
This will help you to focus your remarks.

Decide on Your Message. A good techmque 15 to
prepare a cheeklist of your most important points and prac-
tice saving them—in a well-constructed sentence. This way,
you worr't get caught either speechless or babbling when a
major daily newspaper suddenly calls for vour take on sexu-
alivy for the new millentium.

Develop the Art of the Sound Bite. This is as true
far print interviews as it is for radio and television. 1t you
can cmbed vour major points in interesting, topical,
thought-proveking phrases, vou are on your way to making

4 journalist very happy—and to cnsoring that your words
will appear in print. Journalists need quotes, especially
memaorable ones,

Decide How (and Ify You Will Answer Personal
Questions. Unless your personal lifestyvle 13 part of your
message. you should exercise discretion. (It is possible
indicate your sexual values widhout celling the story of your
life to a reporter.) If you do decide to use vourself as an
example, work our in advance cxactly how vou will present

your story to make the impact you want,
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Use Professional Ethics. As in radio and tclevision
appearances, maintain confidentiality for vour clients and
personal responsbility for vour deas. As a professional, you
are free to state your opinions as long as you do not state
themn a5 facts, and to build a case for them, as long as you
muaineain respect for those who disagree with vou.

DURING THE INTERVIEW

Bear in mmind that the journalist is your translator and tha
everything vou say to a journalist has the potential to appear
in print. You have little control over what the reporter will
write, but the more personal contact you make with the
reporter—thar is, the more you come across as a human
being and not a disembodied expert-—the more likely you
will find your whole message reported 1n print.

Give Yourself Time to Get Your Act 'logether.
When s journalist calls, ask what the article s about. Then,
unless you're already prepared, ask her or him to call back in
ten minutes, or an hour, or whatever time you need.

Take Charge from the Outset. Treat the beginning
of a print intervicw like a preinterview for a television

show. If you are not familiar with the publication and the

Journalist, here are some things worth determining before

you start talking:

* Who i the primary audicnce?

* What 15 the point of the article?

* What 1z the journalistys point of view on vour subject?

* What is the magazine’s or newspaper’s point of view? [t

may differ from the journalists. And 1t will always prevail.

* How many other experts are being interviewed for the
article? Who are they? You may know their work and

won't want to duplicate their commences.

+ Ilow will the interview further the causes that you
champion?

Make Contact with the Journalist. Lnter into a
dialogue, Give more than facts. 1F its vour style, lighten up
and laugh a little. You don’t want to joke and tap dance vour
way through a scrious interview, but a hearty sense of
humor can help dispel any discomfort a journalist may have
abour a sexual subject. A friendly and relaxed manner will
help both of vou fecl more comfortable.

Present Your Material as Fresh and New. This is
especially true tor news media, but also applics o maga-
zines. Understand thao vour material is now old mews it it is
related to something that was a big story a year ago. Fven an
expert rews reporter can’t make it a big story again. Buc, if
vou cleverly tie your material to todays events, you might
find iLs a hou topic in a glossy tnaearig,

Use Everyday Language and Use Examples.
Professional jargon iy often meaningless or weless o a jour-

nalist—even one who 1 writing for a protessional reader-

YOLUME 24, NUMBER 5



ship. Don’t overload the journalist with theorctical material.
Remember that this is an interview not a dissertation
defense. Hlustrate your concepts with stories. Your familiari-
ty with the publicaden will help vou offer stories that are
appropriate for the readership.

Assert Yourself. If you find that the reporter is bring-
ing up an idea that was originally vours, say so—distinetly
and pleasantly. Journalists may not know the entire history
of the field.

Listen. Even though you are in the position of informa-
tion-giver, vou must understand the points your interviewer
wants to make, cven if von have to stop the interview and
clarify them. If vou have fantasics that vou can change the
dircction of the article, remember that the journalist may be
on assignment to produce a picce with a certain bias.

Organize Yourself, Kcep notes on the journalist’s

questions and vour replies. This wall help you to keep vour
remarks on track. If there’s a point vou wunt to make—even
though it doesn’t seem to fir—say so, and ask 1f 1t’s okay to
digress.

Be Patient. Bear in nind that most journalists are giv-
ing, vou their best shot and that maost are intelligent, hard-
working, and idealistic—just ke yor—and that freclancing is
a labor-intensive indusery that nets about six cents an hour.

Package Youtr Information, Offcr to fax materials if’
this seems appropriate. (Make them accurate and pithy)
Journalists often write under pressure and welcome written
facts—especially if they fit on a single page. Ask what other
kinds of material might be useful. A journalist may welcome
a press relcase or clips of interviews by other journalists.

Send a Photo. If vou don’t already have a 5-by-7, black-
and-whitc head shot of vourself, find a professional (ernphasis
on prfessional) photographer to take one. It doesn need to
cost a fortunc. Nor do cxra copics. The more you order, the
less cach will cost.

A publication doing a feature story on vou may ask for
a photo. Its 1 good idea to send one cven it you're not the
featured expert. If there’ space, the publication may use it
anyway. Someumes, a publication will send a photographer
to your home or office for a full photo shoot. Always get the
photographers name so vou can track down a copy later.

“Off the Record.”” Rule One: Don't ever go off the
record. 'L'hat is, don’t ever say anything to a journalise that
you don’t want o see in print, Rule Tive: If vou blurt out
somcthing vou wish vou hadn't said, say up front that what
you just blurted is not for print. Most journalists are honor-
able, and, unless you're a high-profile political figure in an
election vear, they ate honestly not trying to wip vou up.
Rentember, though, that they can cthically use anvthing

vou say on the record.

JUNESJULY 1996

Spell Your Name. Spell your name, and say exactly
how you want to sce it—Dh.T)., sexuality therapist, author
of Nice Work If You Can Ger Ii. Also say whether or not you
want your location mentioned in the articlie.

H Necessary, Set a Time Limit. If the interview
extends beyond your limit, wind it down as you might an
audience or classroom discussion: Il have to stop 1 a cou-
ple of mnutes™ ar *1 have tme for one more guestion.”
Concentrate on  quality rather than quanuty, A lengthy
mterview does not always mean you'll be extensively quot-
ed in the article,

WHEN THE INTERVIEW IS OVER
Ask for Fact-Checking. Fact-checking occurs automat-
cally with some publications. Ask (but don't demand)
that the journalist or fact—checker call you and rcad the
guotes scheduled for the article. Convey the notion that you
care decply about younr subject and that youre willing
to check the gquotes because sexual subjects are sometimes
misunderstood.

Ask for a Tearsheet. Better still, ask for a copy of the
ssue, Journalists will usually make 3 note for their ceditor.
But remember that magazines or newspapers won't always
follow through, especially if vour quote 15 printed months
after the interview. If you know the dde of the article, yvou
can track down a copy voursclf. Otherwise, you mayv have
o rely on a your long-lost college roommate from Peoria
running across it in a dentists office and mailing it zo you.

Keep Records. Write down the journalists name and
phone number as well as the name of the magazine or
newspaper, the date you were interviewed, and the intended
date of publication.

Try Not to Take Disappointments to Heart.
When you have given a 45-rinute interview on a day
packed with too many appointments, and six months later
you read a half-sentence mention or a quote out of context,
remcmber that the journalist does not have total control over
the final copy. Newspapers and magazines change and cut
copy for a variety of reasons, most of which have nothing to
do with yout. Just be happy they spelled vour name right.
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Jenny's Locket

By Christine Simpson

Pear| Press
Nazareth, PA 18064
610/759-7526
$5.95

Jenny’s Locker Is a rerrific book about a girl
who has an uncle wich AIDS. Jenny is
shocked to find ot her favorite vncle, Paul,
it dying of AIDS, She had known since
kindergarten thac he had HIV but didnt
realize that it was going Lo get this had.

Jeomy loved to do all sorts of things wich
her uncle before he got sick. During chis
time, she learned about HIV and AIDS; how
vou get it, what happens 10 your body when
you get it, and many other facts.

A True Story

Jemnyps focket s a truc story even
thongh it was written not by 11-vear-old
Jenny but by her mother. The story is about
many things: love, [eur, confusion, rejection,
amd hope, At first, Jenny is ashamed of her
uncle’s discase. She is scared that her friends
will think less of her or reject her, Then she
realizes that it is not her fault, and that she
should stck up for her uncle and always
stand by his side.

The facts that are explained in this
book include how you get HIV/ATIS
{sexual intercourse and sharing needles) and
how you cannot get it (sharing a bathroom
or drink). The book also shows that people
with HIV/AIDS can s8]l do a lot of things
and enjoy life.

T think that feunys Lecket could have
gone inte more detai] about HIV/AIDS, Te
focused a lot on Jenmys experience. [ think
it was good to do this, bur T think it could
have focused more on the the discase.

This is a great story for people from nine
years old to adulthood. [ ehink it 15 a really
great hook for teachers to use in classrooms.
If they used this bool, it would really make
kids wanr to learn more.

I really enjoyed this book and hope that

you do, teo.

Reviewed by Meghan fryes, age 12,
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Lessons
for Lifeguards:
Working with Teens
When the Topic
is Hope

Michael Carrera, Ph.D.

Donkey Press
. P0.Box 20583
New York, NY 10021-0071
212f744-0063
$15.00 (postage and handling included}

With the plethora of information concern
g teenagers and cvery wingle thing about
their lives, Fessons for Lifeguards is a breath of
fresh air,

Both pracuical and passionate, author
Michael Cartera articulates what many
vouth workers know: e “unorthodox and
daring prevention interventions are essen-
tial because orthodox  approaches have
clearly failed.” That unorthodox approach
te which D, Catrera refers is simple: adulrs
“must do anvthing and everything to save a
teen’s lite, just as a parent would be singular

in his or her devotion to save a child”

All in One Place

Well known to many as ar inspirational
speaker and thinker, Ir, Carrera translates
ideas that have brought audiences to tears
and to their feet. It is wonderiid to have it
all in one place! The book is a series of
short essays in four chapters: Where 112 Are
Today, Metaphors for Working with Teens; A
Philosophy to Work By; and A New Vision:
Artitudes and Practives. A Glossary of Concepts
1s also included.

Within these pages are words of inspira-
tion that are often spiritaal in nature. In fact,
he credits a speech entided “Meditations on
Caring” by Father Henri Nouwen and che
book The Spiritual {ife of Childres by Robert
Coles as sources of personal inspiration, Sall,
he is ever the pragmalisi—interested in pro-
grams that tend to the whole child and wary
of quick fixes in the forms of traditional
educational approaches.

Therefore, he pushes the reader to

examine the ways which s/he warks wilh

REVIEWS

teens. Dr. Carrera talks homestly about his
firse 25 vears as an cducitor. In the essay “1ts
Ahout Desire” he deseribes the “vague fecl-
myg of discomtort about what |he] was able
to rruly accomplish. [He] always fele chat,
whether in schools or a COMENULLY center,
youny people were close cnough. .. to touch,

and yer still essendally our of.. .reach ™

Admit Shortcomings

e Carrera dared himsell” to think in
the unorthodex manner he encourages in
others—to admit shortcomings  despite
being a well-liked teacher and to realize
failure despite professional accoludes and
success. After much soul-searching, he came
o understand that no amount of “tcach-
ing” would change the difficule social envi-
ronment with which younyg people strug-
gle. By making hitmself wo vulnerable, he,
the revered educaror, makes it okay, impera-
tive really, to subject oneself to the same
careful scrutiny and then to do sonsiing
to make a difference.

Wich the support of the Children’s Aid
Society, Dr. Carrera was able to create a
program that offers a broad range of truly
responsive scrvices. He uses the metaphor
of working on a2 comstruction site with an
ample range of tools. (This progrom was
described in the Angnse/Seplember 1995
SIECUIS Report).

Above all ulse, Tassons for Lifegiards
ofters vouth workers encouragement and
support tor the honorable and vital task of
caring for young prople,

With che larger calture feeling chaotic
arnl the task of implementdng meaningful
programs becoming more complicated,
adults who truly care about young people
face scrious challenges. For this, Dr.
Carrera criticizes, rants, and raves—always
keeping his eves on the prize, and akaays
tempering  these ideas with love and
encauragemnient.

This reviewer has spoken with many
youth workers who {ec] battle-weary with
their wark. Leisons for Lifepsards is just what

the doctor ordered.

Heviewed by Carolyn Patierno, STECUS divec-

tor of program iervices.
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HIV/AIDS
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umerous resources  including books, curricula, and other macerials—are published cach year about the HIV/AIDS
pandenic. This bibliography includes the most relevant of new publications that STECUS has reviewed. Various target
audiences are represented, ullthough most books are appropriate for more than one audience. This bibhography supplements
SIECUSs 1995 bibliography on HIV/AIDS, which is also available.

SIECUS does not sell or distribute any of these publications. They are, however, available for use at its Mary 5. Calderone
Library. Individuals interested in purchasing copies should contact the publishers.

Copies of these bibliographies arc available for purchase from the SIECUS Publications Department, Costs are: 1-4 copies,
$2.00 each; 5-49 copics, $1.75 each; 50-100} copies, $1.50 each; 100 or more copies, $1.25 each. STECUS s located at 130 West
42nd Street, Suite 350, New York, NY 10036, Phone: 212/819-9770

This bibliography was written and compiled by Fvan Harris, Carolyn Patierno, and Stacie Renfro of the SIECUS staff.

- Fax: 212/819-97706.

E-mail: SIECUS@siccus.org.
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ABOUT AND FOR
CHILDREN AND FAMILIES
Ginger’s Book:

An AIDS Primer

fomas Rodriguez Gaspar

This is a photo essay with text in both
Spanish and Lnglish. The reader mweets the
Lofton-Croteau family, which is the home
of two dads (Steven and Roger) and cheir
four children (all orphaned or abandoned ac
birth by a parent who died of AIDS or an
AlDS-related illness). This particular story is
Cinger’s, her home life and, later, her illneoss
and death. Gentle, respectful, and Joving,
Ginger's sibling’s understand (hat they
will remember and dream  about—her.
Although the preface indicates this book is
for children, it appears more appropriate for
adults who want to learn about—and then
share with others —this catraordinary story
of love and warmth, 1995, 35 pp.. $2.00
postage and handling.

Into the Light Prews, 146 E. 35th Streel, Sutre
iD, New York, NY [0016; 212/68%-9030.

Jenny's Locket

Christine Simpson

This is 4 true story told by an 11-vear-
old girl who learns that her favorite uncle
15 n the final stapes of AIDS. Long aware
that her Uncle Paul had HIV, she did not
face the reality of his impending death unril
he was crincally . Her Wfe is wurned

upside down pardy because her nnele s
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dving and partly because she fears rejéction
if people discover the cruth. The book is
Jennys persoml story about coping with
AIDS—nd discrimination. It is a tribute o
her courage that she shared her feclings in
this book. 1994, 58 pp., $5.95.

Pearl Press, Nazareth, PA 18064; 6107750
7524

Tiger Flowers
Patricia Quinian

This book is about a young boy, Joel, and
bis Uncle Michuel, who is living with ALDS.
It tells the story of Michael’s illness and sub-
sequent death and how Joel handles the loss.
Beautiful ilhsstrations hightight the emotional
tenderness of the story. It is for children ages
five to eight, 1994, 28 pp., $13.95.

Penguin UiS.A., PO. Box 120, Bergenfield,
N G7261; 201/387-0600.

You Can Call Me Willy:
A Story for Children about AIDS

Joan C. Vernfero

Willy is an ecight-year-old living with
AIDS. This book encourages compassion
and understanding, It alio eases childrens
feary about the disease. HIVonegative chil-
dren will learn that Willy has the same
needs as they do. HIV-positive children will
take heart in how well Willy deals with
hard sicuations ac school and with friends, Ty
is for children ages five to eighi 1995, 28
P, $E.95.

Magination Press, 19 Union Square Wesr, 8th
Flaoe, Neo: York, NY 10003, 212/924- 3344,

ABOUT AND FOR WOMEN

AIDS: Setting A Feminist Agenda

Lesfey Doyal, Jennie Naidoo
and Tamsin Wifton, editors

This book idendfics implications of the
HIV/ATTS epidemic for women. in Bricain
and presents an overview from a fominist
perspective. Topics include: the  discourse
used to congrol/proteet the feuale body;
canscructions of masculinity and femininily;
and arcas for develapment (prostitutes, les-
bians, women with learning disabilities, and
drug users). 1994, 208 pp., $24.95,

Taylor and Francis Inc., 1900 Frost Road, Suite
11, Rrisiol, 24 19007, 215/753-5800 or
S00/821-8312.

Last Served?
Gendering the HIV Pandemic

Cindy Patton

This book makes clear how different
ways of asking and answering gewestions
about women and HIV are grounded im
already existing ways of thinking about
gender and sexual relationships. Phe author
suggests that the new visibility of wornen
with HIV will not change the underlying
assumptions which have made women
symbols of sexual purity and a magnet for
blarne during the pandemics first decade.
1994, 163 pp., $20.95.

Ine., 19040 Frast Road,
Swite 101, Bristol, PA 19007; 215/785-5800
or 800/821-8312,

Taylor and Drawcis,
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The Woman's HIV Sourcebook:
A Guide to Better Health
and Well-Being

Patricia Kfoser and Jane Mactean Craig,
editors

Women whe are HIV positive—as well
as their friends and familics—will find valu-
able information on how the discase pro-
gresses in women andd how it Is rreated;
how HIV affects pregnancy; how the quali-
ty and length of life are increased; how legal
difficulties and personal affairs are handled
(including chibd custody and wills), This
book is written in an accessible, well-orpa-
nized style of use to HIV-positive women,
their ioved ones, and their caretakers. 1994,
170 pp., $12.95.

Taylor  Publishing  Company, 1350 Wes
Mockinghird  Lane, 1yallas, TX 75235;
214/819-8100 or 800/677-2800).

Working With Women and AIDS:
Medical, Social, and Counseling
Issues

Judy Bury, Val Morrison, and
Sheena Mclachfan, Editors

This resource is designed to help and
inform professionals working with women
whe have AIDS. Tt includes sections on con-
traception and preghancy, prosticudon, edu-
cation and counseling, and the feelings and
needs of women with AIDS. Each article 1
carefully referenced. 1992, 153 pp., $16.95,
Routledge, 29 W 35th Street, New York, NY
1001, 212/244-3336.

FOR CARE PROVIDERS
AND EDUCATORS
AIDS, Communication,
and Empowerment

Roger Myrick

This book offers a critical, listorical
analysis of public health communication
about ITIV/AIDS: the ways this comumuni-
cation makes sense historically and cultural-
ly; and the implications such messages have
for the marginal group most sagmanzed as
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a consequence of these messages. Tt allows
for a rethinking of ways such groups can
take contol of their own education on
public health issues. It provides valuable
insights and informatian for scholars, pro-
fessionals, readers interested in the relation-
ship among language, power, and marginal
identity, and for classes in gay and leshian
studies, health communication, or political
communication. 1996, 141 pp., $22.95.

10 Alice
Binghaniton, NY [3504-1380.
BO0/342.9678. Fax: 800/895-0582.

Ilarrington Park  Press, Street,

Phone:

AIDS: Crisis In Professtonal Ethics
Efliot D. Cohen and Michael Davis, editors

This collection of original cssays care-

fully examines the difficult moral choices
the AIDS pandemic has presented for many
professionals—including physicians, nurses,
Leachers, school administrators, and psy-
chotherapists. These passages arc designed to
help them understand the legal and cthical
issues involved in reconsidering policies and
stanidards of conduct as well as in balancing
their personal and professiortal ethies. This
book is for those nterested in an academic
approach to the issues surrounding HIV and
AIDS. 1994, 276 pp., $22.95.
Temple University Press, 1607 N, Broad Street,
Jniversity  Service  Buifding, Room 303,
Philadelphia 19122, 213/204/8787 or §00/
447-1656.

Changing HIV Risk Behavior:
Practical Strategies

Jeffrey A. Kelly

This book tells professionals how to help
people make changes in behavior w reduce
risk for HIV infection. It outlines stratcgies
for effectively assisting Individuals in chang-
ing HIV risk behawor. Chapters include:
“Behavioral Skill Acquisition Model for
Risk Reduction Coupseling”; “Intervention
Settings”; “Risk  Assessnent™; “'Sexual
Assertiveness Training,” and “Pride, Scli-
Esteem, and Empowerment as Contexts of
Community Change” 1995, 159 pp., $26.95.
The Guilford Press, 72 Spring Street, New York,
NY 10012; 212743 1-9806 or 8003657006,

Children, Families, and
HIV/AIDS, Psychosocial and
Therapeutic Issues

Nancy Boyd-Franklin, Gloria L. Steiner,
and Mary G. Bofand, editors

This book focuses on psychosocial and
therapeutic issues surrounding children and
families affcered by IIIV/AIDS. Tt uses a
family-focused approach to providing assis—
tance and includes important iuformation
on cultural sensitivicy in working with
African-American, Latino, and Haitlan farni-
lies. The authors describe many methods
{(including family, individual, and group
treatment as well as hypnotherapeutic tech-
miques) for nonpharmacelogic pain manage-
ment. Including numerous case studies that
bring the issucs to life, chis book serves as a
valuable resource for professionals. 1993, 334
pp., §24.95.

The Cuilford Press, 72 Spring Streer, New
York, NY [0012; 212/431-9800 or
800/365-7006.

Coping When A Parent Has AIDS
Barbara Hermife Draimin, DSW

This book offers a forthright ¢reatment
of the many concerns of children whose par-
ents or other family mcmbers are living with
HIV or AIDS Topics include transmitting the
disease, tallang o people, seeking adwvice,
dealing with hospitals, and saying good-bye.
The author writes in a supportive, reassaring,
and encouraging tone. A glossary and list of
hotlines are included. 1993, 138 pp., $15.95.
The Rosen Publishing Group, Inc., 29 E. 25
Styeet, New York, NY 100§ 212/777-3017
ar 800/237-9232.

Forgotten Children
Of the AIDS Epidemic

Sheffey Geballe, Janice Gruendel,
and Warren Anidman, editors

This book looks at the issues facing
children whaose parents and siblings are
dying of AIDS: what they experience, how
they are affected, how they meet their
craotlonal needs, how they find second

families, and how they counter stipmas. It
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includes illuminating arework and stories of
the children and heir carctakers—always m
thelr own words. Sensitive and practical, the
book contains an action agenda and
resountce divectory for policymakers, par-
ents, and those who work with children in
both formal and informal seetings. 1993,
283 pp., $12.00.

Yale University Press, 302 Temple Sireet, New
Haven, CT 06511, 203/432-0904.

The Grief Recovery Handbook:
A Step-hy-S5tep Program
for Moving Beyond Loss

John W. James and Frank Cherry

Although not specifically aboutr AIDS,
this book is a relevant and encouraging step-
by-step guide for people who are grieving.
The authors dlustrate very clearly what grief
1t and how it i possible to recover and
regain a sense of life and spomtaneicy. It
includes a usefil section on the mythology
of grief. 1989, 175 pp., $11.00.

Ilarper Pevennial, 10 E. 73rd Street, New York,
NY 10022; 2127 207- 7006 or 800/242-7737.

History of AIDS:
Emergence and Origin
of a Modern Pandemic

Mirko D. Grmek

Originally published in French, this
baok was recently rtranslated into English
and made available in the United Stares.
Including both a history of the disease and
the publics perceptions of 1t, this book traces
ATDS from its appearance in approximately
1980, It cxarmines specific cases as they relate
to the spread of the discase worldwide. The
book includes an extensive hibliography.
1990, 279 pp., $16.95.

Princeton University Press, 41 William Sireet,
Prinveton, NF (08540, 800/ 777-472¢,

HIV Disease: Leshians, Gays,
and the Social Services

Gary Lioyd and Mary Ann Kuszelewicz,
editors

This collection of articles explores the
impace of HIV on gay men and lesbiang

JUNE/JULY 1896

from a social services perspective, The iatro-
chapter, “AIDS and
phobia/Ieterosexisimn™ cxantines barriers

ductory Homo-
and challenges o providing service o gay
men and lesbians. A section on “Special
Populatons™ looks at HIV/AIDS from the
perspectives of lesbians, Aftican-American
men, and |atines, This section also includes
a hterature review. Other chapters look at
the role of ATDS service orgamizations in
providing education and helping reduce
risky behavior. 1995, 194 pp, $17.95.

Harrivgton  Park Press, 10 Alice Streer,
Binghamion, NY 13904-1580; 800/342-3678.

HIV/AIDS and Sexuality
Michael W. Ross, Ph.D, M.PH.

This book lovks at HIV-positve indi-
viduals and the impact of infection on their
sexunality. Te deseribes both those who are
infected and those who are concerned with
infection. It also provides chinical perspec-
tive and treatment approaches. 1995, 206
pp-, $19.93.

Harvington  Park  Press, 10 Alice  Streer,
Binghamion, NY 13904-1380, 800-342-95675.

In the Shadow of the Epidemic:
Being HIV Negative In the
Age of AIDS

Walt Odets

This hook addresses the concerns of
ITIVenegative gay men. It 1s essential to the
well-being—both psychological and biolog-
ical—of gay commuanides ving with HIV
and AIDS. The book looks at the mental
impact of the AIDS epidernic, examines loss
and mourning, and looks closely at reladon-
ships, scxuality, and sarvival. The author, a
clinical psychologist, uses caye studies from
his practice to illustrate the ideas in the
book. 1995, 314 pp., $14.95.
ke Ulniversity Press, Box 90660, Durham,
N 27708; 919/687-3600.

Living With AIDS

Stephen R, Graubard, editor

These cssays cover AIDS from a number

of viewpoints: sociological and historical;

culcural; chinical; educational; political, and
nternational. They look beyond AIDS as a
health care problem and examine is effect
on diflerent populations worldwide as well
as cthical and moral isswes, public atnitndes,
and individual responses. The book includes
a primer on cpidemiology for teaders notg
familiar with its tmportance in the study of
AIDS. 1991, 463 pp.. $21.00.

The MIT Press, Massachusetts  Instituze of
Technology, 55 Hayward Steeet, Cambridge,
MA 02142, 800/356-0343.

Practices of Freadom: Selected
Writings On HIV/AIDS

Simon Watnay

This collection of articles appeared
originally and separately in other publica-
tions including the Villape Voice, Sereen, and
Ast Forum, Arranped chronologically from
1986, the essays give AIDS a place among
other vrucial contemporary isstes. Through
a wide Tange of topics including AIDS and
the media, safer sex, community issucs, and
sexual politics, AIDS iz framed in an histor-
ical apd cultural comtext. 1994, 286 pp.,
$15.95.

Paukee University Press, Box 20660; Durham,
NC 27708-0660; 819/687-3601),

The Second Decade Of AIDS:
A Mental Health
Practice Handbook

Walt Odets, Ph.D. and Michaef Shernoff,
CSW, ACSW, editors

This handbook provides a broad theo-
redcal discussion of issues for mental health
praviders and others who work with people
with AIDS (PWAs). Chapters include:
“Therapeutic Challenges m Counseling
African-American  Gay  Men  with
HIV/AIDS”; " Family Therapy Interventions
with Inner-City Familics Affected by
AIDS”; “Counseling Children %ho Have a
Parent with ATDS or Who Have lost 2
Parent to AIDS™; and “Ethical Standards
Counseling Sexually Actve Clients with
HIV” 1995, 313 pp., $19.95.

Hatlerleigh Press, 420 H. 51st Street, New
York, NY 10022; 212/355-0882.
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Sex, Death, and the
Education of Children:
Our Passion for Ignorance
In the Age of AIDS

Jonathan G. Silin

Part of the Folitics of Idenfity  anid
Lducaifor series published by 'Teachery
College Press, this book examines ssues
related to teaching children about TRV
Through a thoughtful analysis, the publica-
ron examines why educators do not always
address FIIV and other social jssaes 0 the
clementary school classroom, and what this
implies in a broader social context.
Discussions include social and political
considerations, curriculum  developrent
issues, and obstacles to HIV  eduraton.
1995, 248 pp., $18.95.

Teachers College Press, PO, Box 20, Williston,
1 05455; 800/488-2663.

Sometimes
My Heart Goes Numb:
Love and Caregiving
In a Time of AIDS

Charles Garfield with Cindy Spring
and Doris Ober

This book s a gde for people who
want fo know how to: say the right thing,
set healthy limits, encourage someone’s
fighe for life, be there for sorneanc ready to
die, identify the needs of caregivers, and
implement self-care strategies to avoid
burnout and “compassion  fatigue” Tt
inclades the personal stories of 20 health
care providers and caregivers, A glossary of
rerms s included. 1995, 316 pp., $22.00.
The Charles Garfield  Group, 3756 Crand
Averue, Suite 405, Oakland, CA 24610;
FI0/272-9506.

What Everyone Can Do
to Fight AIDS

Anne Garwood and Ben Melnjck

‘This book provides basic information
ot AIDS, and siresses the imporance of
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information and education. Tt encourages
readers to get involved with commumty
organizations and other volunteer waork,
and offers concrete sugpestions on how 1o
do it Each chapter concludes with a list of
respurces for maore  informaton. Prodis
from this book benefit Project Open Hand,
Meals With Love Por People With AIDS,
1995, 193 pp., $14.00.

nssey-Bass Publishers, 350 Seasum Streef, San

Francisco, CA 94104, 415/ 4331767

CURRICULA
Be Proud! Be Responsible!
Strategies to Empower
Youth to Reduce
Their Risk for AIDS

Loretta Sweet Jemmot, PA.D., RN, FAAN
John B. femmot, N, Ph.O.
Konstance McCaffree, Ph.D.

This curriculum is for vouth ages 13 1o
18 who attend inner-city schooks and com-
munity-based programs and who need for-
mution on HIV, and other 5TDs. Topics
mclude tramsmission and prevendon infor-
marion; beliets about safe sex; skills to reduce
risky behaviers; and self-efficacy and confi-
dence in using taught skills, Evaluation
demonstrated the programs’ ability to reduce
risk behaviors, 1996, $93.00 per copy, plus
shipping and handhng.
Select Media, 60 Wirren Streel, Tifth Floos,
New York, NY 10007 Phone: 212/732-
4437, Fax: 212/732-143%.

Becoming A Responsible Teen:
An HIV Risk Reduction
intervention for
African-American Adolescents

Janet 5. 5t. Lawrence, Ph.D.

This curriculum  was  developed and
evaluated n cooperation with Jacksom-
Hinds Comprehensive Health Center, a
comununity-hased organization in Jackson,
NS, The curriculuny is based upon a

BART

{"Becoming a Responsiible Teen™) that was

research  intervencion  called
funded by the National Insticute of Mental
Flealeh. The skill training s credited with
helping adolescents learn to lower ther risk
of unwanted pregrancies and  STDs,
including HIV. The kit 3 designed for
quick and inexpensive duplication. tt was
recently sclected by the Centers for 1isease
Control (CDC) as a “Model Program ac
Work” The CDC s in the process of pub-
lishing a new version. Cost Information on
that version is not currentdy available, 1995;
itec as long as supplies last.

D Jaser 8. St Lawrence, Comwunity Flealth
Program, Jackson Staie Ulniversity, 2310 Highway
80 Vs, Suite 3130, Jackson, MS 39204,

Get Real
Abaut AIDS

Comprehensive Health
Education Foundation (CHEF)

This curriculuin, originaily published as
Here Looking ot AIDS and You, is now lcan-
er and more focused. It is divided inco three
primary compornents: faformation; skills; and
vulnerability and personal impact. Tnformation
focuses on functiornal knowledge (what stu-
dents need o know); skills focus on
expressing limits to others so that studenis
can avoeld risky sitnations: vulnerability and
personal mpact focus on making the infor-
mation and skills meaniogfil to students so
that they know AIDS affects them person-
ally The two key messages in the curricu-
turm are: 1) “AIDS 15 a sertous discase but 1t
15 nor easy Lo get”; and (2} " For voung peo-
ple, abstinence frorn sex amd from drugs s
the only sure way to prevent IV infec-
tion 'The curticnlurn 15 divided inco three
yrade Tevels: grades 4-6 {upper clementary
school]; 5-9 (middle school and junior high
19%5;
$493.00 per grade-level kiv {incloding

school), and 912 (high school).
videos, posters, games, and handouts}.
ACGC Edurational Media, 1560 Sherinan
Averge, Suite 100, Fvansion, IL 60201
Fhone: N /323-2433,
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